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JOB DESCRIPTION 
Position Title Department Reports to 

Chief Marketing Officer 
Communications and 
Marketing 

CEO 

Employment Status FLSA Status Effective Date 

☐ Temporary ☒ Full-Time ☐ Part-Time ☐ Non-Exempt ☒ Exempt Winter 2018 

 
POSITION SUMMARY  
In support of US Sailings’ mission, to grow and strengthen the sport of sailing, the Chief Marketing Officer is 
responsible for the organization’s communications, marketing and membership programs.  This is a key 
leadership role responsible for developing and implementing the organization’s communication strategy to build 
brand awareness and the perceived value of membership, and drive membership and program growth. US 
Sailing has four core programs through which it achieves its goals and national responsibilities: 

1. Olympic Sailing Team – Attract and develop the elite talent and all of the required resources that will 
return the US Sailing Team to its former leadership in Olympic Sailing 

2. Youth Sailing – Create in our youth, extensive competencies and a passion for sailing through programs 
that emphasize all facets of the sport, from adventure to competition. 

3. Adult Sailing – Foster Adult participation through learn to sail and ongoing education programs, to safety 
and National Championships 

4. Competitive Services – Support and expand participation in competitive sailing through a range of 
services including coach development, handicap rule management, officiating, and rule administration. 
   

The success of each of these programs requires development of effective communication and marketing 
strategies that will drive participation, volunteerism, financial resources and membership.   
 
The Chief Marketing Officer will employ a variety of tools to accomplish the organization’s goals including: 
effective communications,  brand development and brand management.  Ultimately the goal is to shape the 
public’s perception and awareness of sailing, and to strengthen US Sailing’s role as the leader for the sport of 
sailing in the U.S.   
 
This role requires a forward thinking, analytical and creative leader who understands and can develop innovative 
communications and marketing strategies and programs to build public awareness, strengthen member 
engagement, drive membership growth and program revenue, and support active fundraising  initiatives driven 
by the US Sailing Team and US Sailing Foundation.  Interpersonal skills that can motivate and foster collaboration 
with a wide array of stakeholders including staff, volunteers, industry partners and sailing organizations, are 
critical to success in this role. The position is a crucial member of the organization with a seat on the Senior 
Leadership Team, and is involved in major strategic and operational decisions affecting the organization.  
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ESSENTIAL DUTIES AND RESPONSIBILITIES 

• Develop a clear and concise brand image that encompasses and enhances the ability of US Sailing to 
meet its goals. 

• Develop a communication and branding strategy to accelerate the fund raising activities of the US Sailing 
Foundation and U.S. Olympic Sailing Team. 

• Develop branding initiatives to strengthen brand awareness through the ongoing development of the US 
Sailing value proposition and positioning. 

• Determine communications strategy and execute programs to deliver communications objectives 
throughout the organization. 

• Direct the overall communication program to the public and members using digital and traditional 
media, public relations and social media tools.  Connect and engage the broader sailing community 
through the use of multi-channel communications.  Apply available analystics to test and refine 
strategies, and track progress. Continue to refine and evolve the US Sailign web presence. 

• Develop and manage a robust member engagement and acquisition strategy that addresses the trends 
in the emerging membership economy.  Responsible for upgrading the membership product and 
ongoing member sales and communication cycle; initial engagement, general communication and 
updates, renewal cycle and acquisition initiatives.   

• Manage marketing and sales strategies for the four core channels of business:  Olympics, Youth, Adult 
and Competitive Services and Support.  Work with the program leads to drive program revenue and 
membership growth via the use of effective marketing and communications programs. Develop and 
implement merchandising stratiges to enhance the organization’s existing e-commerce. 

• Work with the CEO and consultants to manage existing relationships with sponsors and develop new 
partnerships. 

• Lead the marketing and communications staff - graphic design, communications, sponsorship, program 
marketing, member outreach/events 

 
Goals, Objectives and Success Metrics 
Yearly Goals and Objectivces for the CMO will be provided by the CEO and the CMO shall develop strategies and 
plans to achieve those goals.  Success metrics shall be defined and agreed upon yearly by the CMO and CEO.  These 
metrics shall be used for performance evaluation of the CMO and to determine the success of all staff leadership 
of US Sailing in pursuit of the Association’s goals.  
 
MINIMUM QUALIFICATIONS (KNOWLEDGE, SKILLS, AND ABILITIES) 

• Bachelors’ Degree in business, communications, marketing or related discipline is required.  MBA or 
advanced degree is preferred. 

• Minimum of 10 years progressive experience and a demonstrated track record of accomplishments in 
communications and marketing that has driven organizational and revenue growth.  Member-based 
association and/or online membership/subscription business experience is critical. 

• Digital and social media fluency.  Track record utilizing the the evolving digital environement and tools 
to connect to target audiences and successfully deliver messaging.  

• Demonstrated ability to lead people and get results through others.  Exceptional team player with the 
ability to work with and lead numerous stakeholders:  volunteers, peers, direct reports and partners. 

• Possess a strategic vision; be able to think outside the box, think ahead and plan over a multiyear time 
span. 

• Possess strong analytic and problem resolution skills at both a strategic and functional level. 

• Possess demonstrable skills in strategic planning and marketing, business and market development, 
market research and planning and promotions/advertising. 
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• Must work effectively with other Senior-level executives and staff and also be able to work 
independently. 

• Must have a strong customer support orientation for both internal and external customers, a 
professional demeanor and the ability to maintain confidential information. 

 
PHYSICAL DEMANDS AND WORK ENVIRONMENT  
The physical demands described here are representative of those that must be met by an employee to 
successfully perform the essential functions of this position. Reasonable accommodations may be made to 
enable individuals with disabilities to perform the functions.  
 
While performing the duties of this position, the employee is regularly required to talk or hear. The employee 
frequently is required to use hands or fingers, handle or feel objects, tools, or controls. The employee is 
occasionally required to stand; walk; sit; and reach with hands and arms. The employee must occasionally lift 
and/or move up to 25 pounds. Specific vision abilities required by this position include close vision, distance 
vision, and the ability to adjust focus. The noise level in the work environment is usually low to moderate.  
 
OTHER 

• Must interface in a professional and courteous manner with staff and management. 

• Must demonstrate the highest level of discretion. 

• Possess the highest integrity and values consistent with those of US Sailing. 

• Importance of being a team player:  All US Sailing employees are expected to be exceptional team 
players. 

• Growing Membership:  Each employee is expected to work together and assist in growing US Sailing 
membership. 

NOTE 
This job description in no way states or implies that these are the only duties to be performed by the 
employee(s) incumbent in this position. Employees will be required to follow any other job-related instructions 
and to perform any other job-related duties requested by any person authorized to give instructions or 
assignments. All duties and responsibilities are essential functions and requirements and are subject to possible 
modification to reasonably accommodate individuals with disabilities. To perform this job successfully, the 
incumbents will possess the skills, aptitudes, and abilities to perform each duty proficiently. Some requirements 
may exclude individuals who pose a direct threat or significant risk to the health or safety of themselves or 
others. The requirements listed in this document are the minimum levels of knowledge, skills, or abilities. This 
document does not create an employment contract, implied or otherwise, other than an “at will” relationship. 
 
The company is an Equal Opportunity Employer, drug free workplace, and complies with ADA regulations as 
applicable. It offers a competitive compensation and benefits package that includes health and dental insurance, 
along with paid vacation, personal days and holidays, and a company matched 403(B) plan.  
 
To apply, please forward cover letter and resume to careers@ussailing.org. 
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